FORE NEUROLOGY PATIENERS
M@ RE REVENUL, MORE O FEEN

Accelerating your growth and put your practice marketing on autopilot.

HEALTH MEDIA
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» The challenges facing practices today
* How | bullt my Functional Neurology practice

§ o to et help

HEALTH MEDIA
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» Started learning functional neurology in 1999

« Sat my DACNB exams in 2008 in Texas

« ACNB Associate examiner

» Carrick Institute Assistant Professor

* Sessional Lecturer at RMIT University in Australia

» Contributing author to Functional Neurology for Practitioners of Manual Medicine

» Built a successful functional neurology practice using the technigues | am going to describe today

HEALETLTH MEDILA
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Real household disposable income

10

\

\
A
VANWAV:

* Increasing competition within the market
Year g8 10 12 14 16 18 20

* Declining household disposable income*

% change

o N L o @

SOURCE: WWW.IBISWORLD.COMAU

C l e r *IBISWorld Industry Report Q8534 August 2013
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* Increasing access to practitioner reviews - good and bad!
b, Cioogle, elc

* Increasing competition in the online arena

HEALTH MEDIA
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* It you are marketing your practice you can't be treating.

* Your marketing needs to be automated as much as possible.

HEALTH MEDIA
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& Ueiine your niche(s)

* Prepare your platform

» Get an audience

* Educate that audience

» Convert them to patients

« Retain them

Clecr
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g lliie /ouUr practice niche(s)
+ A well defined niche Is a tremendous advantage
» Essential to focus online

& lte first step
Cle-r
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* Build an avatar
& DeliRe your message

* Benefits not features

HeEA L T} MEDIA
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* Your website forms the backbone of your marketing now
« Good design - not necessarily “pretty’” design

&Ll ain charactenstics of a good website

HEALTH MEDIA



Your Logo

* Headache
* Sciatica

* Vertigo and Dizziness

Fast, Holistic Approach To Youg

* Back and Neck Pain
* Pregnancy Care
« Sports Injuries and Performance

(03) 9958 5356

B o e cmmons e

3

Your
Logo

Drop down menu goes here

Fast, Holistic
Approach To
Your Problem

* Back and Neck Pain

* Pregnancy Care

* Sports Injuries and
Performance

* Headache

* Sciatica

* Vertigo and Dizziness

Clecr

HEALTH MEDIA

Therapy 1 Therapy 2 Therapy 3 Therapy 4
Lorem ipsum dolor sit Lorem ipsum dolor sit Lorem ipsum dolor sit Lorem ipsum dolor sit
amet, consectetur adip- amet, consectetur adip- amet, consectetur adip- amet, consectetur adip-
iscing elit. Proin varius iscing elit. Proin varius iscing elit. Proin varius iscing elit. Proin varius
nisi purus, eget porttitor nisi purus, eget porttitor nisi purus, eget porttitor nisi purus, eget porttitor
elit molestie at. Pellen- elit molestie at. Pellen- elit molestie at. Pellen- elit molestie at. Pellen-
tesque dapibus ornare tesque dapibus ornare tesque dapibus ornare tesque dapibus ornare

and Kids "=l and kids -

Pregnancy ﬁ‘ Pregnancy ﬁ
e

Title Including Some Location Relevant Keywords

Lorem ipsum dolor sit amet. consectetur adipiscing elit. Aenean malesuada, velit sed fringilla fermentum, magna lorem scelerisque nulla, non sollcitudin
estligula eu nunc. Etiam venenatis venenatis lect porttitor odio faucibus at. Cras aliquet convalls risus a dictum. In vl magna mi. Nam vel hendre-
rit dolor. Duis sed mauris eleifend diam semper tincidunt non quis velit. Suspendisse gravida massa d mi efficitur tincidunt. Sed commado ultrices imper-
diet. Sed ullamcorper feugiat velit nec iaculis. Integer maximus faucibus orci, ac auctor tortor tristique quis. Aliquam erat nisi, dignissim lacinia volutpat
eget, accumsan pulvinar tellus.

Sed congue molestie eros elementum convalls. Morbi suscipit mattis lectus et accumsan. Mauris aliquam vel massa e ultricies. Quisque vel sodales lectus.
Etiam elit lacus, tristique ac est at. facilsis sollcitudin sapien. Dus elt neque, ultricies vel rutrum it amet. tempor ne ante. Curabitur non aliquet magna,
Donec tempus vehicula ligula nec elementum.

Praesent auctor leo tristique, luctus risus sed, viverra nisi. Sed ex ligula, luctus eget quam , sollcitudin hendrerit mi. Aliquam id null velit. Aenezn el dui,
Volutpat vitae risus quis, scelerisque auctor turpis. Donec malesuada metus eget aliquet congue. Maecenas vel mauris ornare, imperdiet augue ut, convallis

velit. Vestibulum et imperdiet tellus. Suspendisse eget fermentum massa. Sed eget faucibus nulla. Integer eu nulla rutrum, dictum metus id, accumsan
justo. Donec at porta mauris.

Box with clinic hours
and address/contact

details

Therapy 1

Lorem ipsum dolor sit
amet, consectetur adip-
iscing elit. Proin varius
nisi purus, eget porttitor
elit molestie at. Pellen-
tesque dapibus ornare

Therapy 2

Lorem ipsum dolor sit
amet, consectetur adip-
iscing elit. Proin varius
nisi purus, eget porttitor
elit molestie at. Pellen-
tesque dapibus ornare




BUITDING YOUR AUDIENGE

» Exposure to your marketing
 People who don't hear or see your message don't know you exist
- Jargeted traffic & exposure - the beauty of the internet

« A multitude of sources

HEALTH MEDIA
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» Google & Bing search results
« Google Adwords

* Facebook posting

* Facebook ads

« Question and answer sites

£ Forlms

* Bing ads

HEALTH MEDIA

DING YOUR AUIDIENGEE

« Twitter

* LinkedIn

* YouTube videos

« Other video sites

« Other social media sites

* Press releases

» Email lists



BUITDING YOUR AUDIENGE

e Leclop a list
* People express a desire to hear about what you have to say

* Your patients, subscribers to newsletters and reports

HEALTH MEDIA
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» Starting on the back foot

* Higher standards are necessary

« Automate your message
s e
* Video (face to camerg, slideshows etc)
s Aldjo

& OO you as the expert

HEALTH MEDIA
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S L Ol ersion elements and calls to action

& Ihie missing elements on most websites

HEALTH MEDIA



RETAIN

* Familiar with In clinic patient education
* Expand and automate this
& Ll new patent sequences, newsletters

B llcate, eficourage referrals, build retention

HEALTH MEDIA



RETAIN

* Build a marketing calendar to align with national and local events
» Market to existing patients and other lists

 Contact local media and offer a unique perspective

HEALTH MEDIA
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* The financial benefits of getting this right can be enormous
* If a patient on average:

 Attends for |0 sessions over their lifetime

& s 570 per session

g e are worth $700 In revenue to your practice

HEALTH MEDIA
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SENEREES

Putting in place systems to generate more new patients and reactivate existing
ones

Using the figures in the example, a system to generate 4 new patients a month will
bring on average $2,800 a month in extra revenue to your practice, $33,600 a year.

8 new patients is $67,200 a year

Consider the cost of not implementing a system

LTH MEDIA
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& Ueiine your niche(s)

* Prepare your platform

» Get an audience

* Educate that audience

» Convert them to patients

« Retain them

Clecr
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SOl ficed Lo prepare and face the challenges to your praciice
& liiedlh Is this smple
 Application and consistency is the key

+ Notes for today http://clearre/fnnotes (no www. at the front).

HEALTH MEDIA
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 Can be daunting

8o cOsL elieclive o do It yourself

HeEA L T} MEDIA
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* We provide cost effective, comprehensive practice marketing
solutions

* Free check up of your practice’s marketing, your competition and
where the opportunities exist for you.

 Assess whether we are a good fit.

HEALETLTH MEDILA
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To take advantage of this visit
http://clear.re/sfs
(leave off the www. at the start)

and enter your name, email and phone number



